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Introduction
Delete highlighted information.
The introduction is the best opportunity to convince your audience that you have something worthwhile to say (one solid paragraph). An introduction can accomplish this by fulfilling five important responsibilities, as follows:
· Get the audience's attention.
· Introduce the topic.
· Explain its relevance to the audience.
· State a thesis or purpose.
· Outline the main points.
See the Assignment Details for more information on the elements to include in the introduction.












Inventory Management Decision-Making Analysis
1. Discuss the need to balance customer responsiveness and cost efficiency when managing inventory in a supply chain.




2. Describe the decisions that the supply chain manager must make to achieve balance when deciding how to manage cycle inventory, safety inventory, and seasonal inventory.




3. Explain how the decisions in the following table can influence the ability of the supply chain to be responsive to customers and manage cost effectively:
	Decisions

	· A wholesale manager decides to purchase a large lot of inventory.

	· A manager decides to save on inventory management cost by not stocking as much safety inventory from September to November.

	· A grocery store manager decides to increase the store’s egg inventory starting in March–April.




Conclusion
The conclusion is the last thing that the reader will remember about your essay. It should fulfill the following points:
· The conclusion should be a summary of the highlights of your statement of purpose.
· The conclusion should include the main points of the statement of purpose.
· The conclusion should be as well-constructed and grammatically correct as everything.
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