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Introduction 
	Introduce the topics you will cover in your paper. Use 12-point Times New Roman font, double-space, and indent each paragraph throughout your assignment. Each paragraph should include a topic sentence, at least 2 qualifier sentences, and a transition, for a total of 4 sentences. Use APA in-text citations where your references are used. Do not change the document margins. The assignment should be 4–6 pages (plus the title page and the reference page).
Goal setting is a common practice in marketing. It is important to set goals in the marketing strategy plan so that the marketing practices are aligned with the overall goals of the business. SMART goals are Specific, Measurable, Attainable, Relevant, and Time-Bound. These goals are applicable in business and for yourself. In this assignment, you will combine these purposes. You are a future entrepreneur. You have a new product or service that you have created, and you are getting ready to launch your new brand. While putting together your marketing strategy plan, you should consider some of the important goals in marketing.
Using what you have learned, answer the following:
Describe the name of your brand and the product or service that will launch your business.	
Type your response here.
Provide a SMART goal that you will need to meet to launch your product and explain the reasoning for this goal.	
Type your response here.
Why is this goal relevant to your business, and how would you attain it?
Type your response here.
Please explain why it is important to be SMART when setting goals for your business.
	Type your response here.
Conclusion 
	Summarize the main points of your paper. Be sure to proofread your assignment for organization, grammar, punctuation, and APA style. 
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